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Boca Raton magazine is the first 
lifestyle magazine in Boca Raton and 
has been A Trusted Partner for over 
four decades.

Boca Raton magazine is the only Boca 
lifestyle publication in Boca Raton that 
has audited paid subscribers.

Boca Raton magazine is sold on the 
newsstands at Barnes & Noble, Palm 
Beach International Airport, Publix 
and the ONLY Boca lifestyle magazine 
that is sold at Whole Foods & Fresh 
Market stores.

JES Media/Boca Raton magazine is the 
exclusive local publishing partner of 1926 
magazine for The Boca Raton (formerly 
the Boca Raton Resort & Club).

Boca Raton magazine is the ONLY 
Boca lifestyle magazine that is placed 
in every guest room and  
suite at The Boca Raton.

You will save money by advertising 
with Boca Raton magazine. You only 
pay 9X a year for one year’s coverage.

Boca Raton magazine has won 
the most awards from the Florida 
Magazine Association (FMA) of any 
magazine in Boca Raton. Our local, 
relevant and engaging editorial 
content captures the vibrance of our 
community and the arts and culture 
that make our lifestyle so dynamic.

Boca Raton magazine is the preferred 
community publication and local 
publishing company, with an annual 
repertoire of five Palm Beach 
County publications.
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Where doing business with us is a pleasure, not a pressure!
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8 REASONS WHY YOU SHOULD ADVERTISE WITH BOCA RATON’S TOP LIFESTYLE MAGAZINE
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65% FEMALE

35% MALE

57 AVERAGE AGE

AVERAGE HOUSEHOLD INCOME $288,999

77% 
FREQUENTLY PURCHASE 
PRODUCTS OR SERVICES 

SEEN IN ADS

69% 
OF OUR READERS KEEP 

THE ISSUE FOR ONE 
MONTH OR LONGER

Source: 2025 CVC Publication Audit Report

Demographics 

COLLEGE GRADUATE OR BETTER 70%
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REACH MORE THAN 182,000 PLUS  
MEMBERS & GUESTS ANNUALLY

Boca Raton magazine is the exclusive local Boca 
publication that is placed in all the rooms and 
suites at The Boca Raton (formerly the Boca 
Raton Resort & Club). Your message will be seen 
by more than 182,000 guests annually—with an 
average age of 53, average net worth of more 
than $1.8 million and a high interest in home 
improvements (93%), home decoration (90%), 
cooking and dining (83%), wellness and health 
(80%), travel (72%), and retail, collectibles, and 
antiques (58%).  

You will receive an extended shelf life by 
advertising in Boca Raton magazine.

Boca magazine assures that the upscale guests’ 
discerning taste, sense of adventure and 
passion for the ultimate lifestyle experience are 
reflected in every page of our award-winning 
publications, curated for guests’ reference and 
reading pleasure.

Boca Raton magazine is the 
ONLY local Boca Raton magazine 
selected to be placed in every 
guest room and suite at 
The Boca Raton for the past 
20+ years.

Exclusive magazine of 
The Boca Raton.
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Sources: Digital (2025 CVC Audit Report).

Boca Distribution: TRUSTED & VERIFIED
Boca Raton magazine is one of the very few South Florida magazines that offers a circulation of controlled paid subscribers.

  2,530,525
Boca Raton magazine TOTAL ANNUAL PRINT & DIGITAL ENGAGEMENT

MORE THAN 1.3MM PAGE VIEWS 

517,000 ENGAGED USERS

PRINT ANNUAL READERSHIP

                1,230,525
Boca Raton Magazine uses a controlled circulation system in addition to its distribution to paid 
subscribers and single-copy purchasers. Its strategic distribution consists of carefully selected 

locations, including high-traffic retail outlets, affluent real estate offices, luxury hotels, spas, salons, and 
fitness centers, ensuring the magazine reaches its target audience effectively. See below for details.

• 30,000 printed copies per issue
• Direct mailed to Boca Raton, and Highland Beach including 

single family homes, condominiums and townhomes valued at 
$775K-$40MM.

• Boca Raton magazine is the exclusive local Boca publication that is 
placed in all the guest rooms and suites at The Boca Raton.

• Delivered to doctors’ offices, dentist offices and medical facilitie.
• Delivered to doctors' offices, dentists' offices, medical facilities, 

financial offices and banks, affluent retailers, real estate offices, 
attorneys' offices, luxury automobile dealerships, spas, salons, and 
med spas in Boca Raton, and Highland Beach.

• Sold on multiple newsstands; Barnes & Noble, Palm Beach 
International Airport, Publix, Whole Foods,  
Sprouts, and Fresh Market.

• Placed at private jet charters waiting areas, country clubs, in-lobby 
hotels & resorts, and placed in all limousines and town cars at A1A 
Airport & Limousine Service

• Offered to guests at all philanthropic and non-profit charity events 
that we sponsor as a bonus gift. (see attached partial event list)

Circulation

FROM 
OVER
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CIRCULATION: Boca Raton magazine is direct mailed to single family homes, condominiums and townhomes in the  
zip codes listed below in Boca Rato and, Highland Beach. Plus, see our attached strategic distribution list.

Affluent zip codes in Boca Raton and Highland Beach 
including single-family homes, condominiums and townhomes*

HOMES ASSESSED AT $775K 
and above to $40MM

Boca Raton magazine is distributed 9 times per year 
to strategic destinations, respected organizations and 
well-attended signature events. 

DOCTORS, DENTISTS AND HEALTH FACILITIES

LAW OFFICES

SPAS, MED SPAS, SALONS 

AIRPORTS/PRIVATE JET CHARTER, AND 
PLACED IN ALL THE LIMOUSINES AND TOWN 
CARS AT A1A AIRPORT & LIMOUSINE SERVICE.

SUPERMARKET:  INCLUDING PUBLIX, WHOLE 
FOODS, FRESH MARKET, AND SPROUTS

SPECIALTY GROCERS (Custom Racks) 

SPECIALTY STORES

BOOKSTORES: INCLUDING BARNES & NOBLE, 
PB INTERNATIONAL AIRPORT

FINANCIAL INSTITUTES

Direct Mail & Strategic Distribution
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PARTNERSHIPS WITH NONPROFITS & 
PHILANTHROPIC ORGANIZATIONS 
(partial list) 
ABC Supply Great hefs Taigate at Bric
Adolf & Rose Levis Jewish Community Center Golf Classic
Aid to Victims of Domestic Abuse (AVDA) 
Alzheimer’s Community Care
American Association of Caregiving Youth (AACY)
Annual Boca Raton Regional Hospital Ball
Best Foot Forward Foundation 
Boca Bachannal Grand Tastint & Vintner Dinners
Boca Bowl
Boca Helping Hands - Annual Gala
The Boca Raton Concours d’Elegance
Centre for the Arts at Mizner Park (Festival of the Arts)
Boca Raton Historical Society of Boca Raton  
(Boca Bacchanal)
Boca Raton Regional Hospitall
Boca Raton Regional Hospital Foundation
Boca West Children's Hospital Foundation annual Golf Challenge
Boys & Girls Clubs of Broward County  
(The Boca Raton Concours d’Elegance)
Boys & Girls Clubs of Palm Beach County  
Securing Our Future
Delray Beach Public Library (Laugh with the Library)
Donna Klein Jewish Academy
Empty Bowls of Delray Beach
Family Promise of South Palm Beach County  
(Masquerade Gala)
FAU Foundation (Caring Hearts Auxiliary Walk Affair)
FAU Keep Memories Alive Walk

FAU Memory & Wellness Center
Festival of the Arts Boca
50th YMCA Anniversary Sponsorship Collaboration 
Florence Fuller (The Wee Dream Ball)
George Snow Scholarship Fund  
(Annual Boca’s Ballroom Battle)
George Snow Scholarship Fund (Annual Cowboy Ball)
George Snow Scholarshop Fund (Annual Golf Classic
Gift of Life Marrow Registry
Greater Boca Raton Chamber of Commerce
Greater Boca Raton Chamber of Commerce  
(Bon Appétit Boca)
Grey Team - They Are Not Bullet Proof
Guttman Family Foundation Inc
Habitat for Humanity
Hanley Foundation - Brice Makris Memorial Picnic
HomeSafe Classic Rock & Roll Gala
Impact 100
JAFCO
JARC
Junior League Woman Volunteer Kickoff & Award Ceremony 
Junior League of Boca Raton  
(Women Volunteer of the Year Award Luncheon)
Lynn University Gingerbread Holiday Concert
Jewish Business Connection (Women of Valor)
JES Media & Delray DDA Savor the Avenue
Lynn University (Gingerbread Holiday Concert)
Milagro Center
Place of Hope Angel Mom's Brunch
Rotary Club Downtown Boca (Mayor’s Ball)
Schmidt Family Foundation

Tri-County Animal Rescue
Wounded Warriors in Action
YMCA Inspiration Breakfast

SPONSORSHIPS
Boca Raton magazine is consistently chosen as 
THE preferred sponsor for the grandest philanthropic 
galas to the most coveted social events of the 
year. CEOs, event planners, charities, corporations 
and hospitals turn to Boca Raton magazine for 
the relationships we forge with our clients and the 
community, our award-winning content and the 
ultimate in exposure we provide to benefit their 
mission. Guests of our sponsored events reap the 
rewards of our monthly bonus circulation, as they 
are given Boca Raton magazine to take home with 
them. They also delight in seeing their photos and 
support of these important events in the social 
pages of Boca Raton magazine. 

THE ONLY BOCA RATON MAGAZINE
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BEST OVERALL 
MAGAZINE

FLORIDA 

MAGAZINE 

ASSOCIATION

2024

BEST OVERALL 
MAGAZINE

2024

FLORIDA 

MAGAZINE 

ASSOCIATION

BEST OVERALL 
MAGAZINE

FLORIDA 

MAGAZINE 

ASSOCIATION

2024

 

FL ARTS 

LOST STATE 

FUNDING. 

WHAT NOW?

FLORIDA STYLE & DESIGN: HOME TRENDS 2025

A LOVE 

STORY IN 

BOTSWANA

CELEBRATING 

4455  
YYEEAARRSS  

GOING BACK

TO WHERE IT 

ALL BEGAN

BOCA cover JAN 25 FINALFINAL.indd   5

BOCA cover JAN 25 FINALFINAL.indd   5

12/4/24   3:48 PM
12/4/24   3:48 PM

Strategic Distribution (only a partial list)

Note: Lists subject to change without notice.

Boca Raton magazine is distributed 9 times per year to strategic destinations, respected organizations and well-attended 
signature events. Below you will find a sampling of the outlets that encompass an important segment of our circulation. 
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2026 Editorial Calendar

Every issue, the staff at Boca Raton magazine creates an engaging mix of stories about living life to the fullest in 
South Florida—and the people who make our region unique. With a mix that includes food, culture, travel, fashion, 

history and in-depth features, these pages deliver the ultimate guide. Here’s a sneak peek at what’s to come for 2026.*

*Dates & editorial content are subject to change. 

JANUARY 2026
Editorial Feature:  
BOCA LEGACIES

Special Ad Sections:  
Florida Style & Design: Kitchens 

& Baths/Best of Dining 
Destinations/Cultural Corner

Space close: 11/10/25
Press-ready ads due: 11/26/25

Newstand date: 12/26/25

FEBRUARY 2026
Editorial Feature:  

BEHIND THE VAULT
Special Ad Section: Ask the 

Experts/Cultural Corner
Space close: 12/12/25

Press-ready ads due: 1/2/26
Newstand date: 1/30/26

MARCH 2026 
Editorial Feature:  

FLORIDA HOME & DESIGN
Special Ad Sections: Florida Style 

& Design: Refresh & Redo/ 
Best of Women in Business/ Private 

Education Guide/Cultural Corner
Space close: 1/13/26

Press-ready ads due: 1/27/26
Newstand date: 2/25/26

APRIL 2026
Editorial Feature:  

ROAD TRIPS AND JET SETS
Special Ad Section: Top Doctors 

Space close: 2/15/26
Press-ready ads due: 3/2/26

Newstand date: 4/7/26

MAY/JUNE 2026
Editorial Features: FOR LOCALS
Special Ad Section: Leaders in 

Business/ Private Education Guide
Space close: 3/15/26

Press-ready ads due: 3/30/26
Newstand date: 5/5/26

JULY/AUGUST 2026
Editorial Feature: BEST OF BOCA 

Special Ad Sections:  
Florida Style & Design:  

Outdoor Livings/Summer Escape
Space close: 5/15/26

Press-ready ads due: 5/29/26
Newstand date: 7/7/26

SEPTEMBER/ 
OCTOBER 2026

Editorial Feature: SEASON PREVIEW
Special Ad Sections:  

Medical Experts/Top Lawyers
Space close: 7/15/26

Press-ready ads due: 7/27/26
Newstand date: 9/1/26

ANNUAL CHARITY 
REGISTER & FACES 
OF PHILANTHROPY 

2025/2026
Listing submissions close: 6/1/26

Space close: 6/24/26
Press-ready ads due: 7/2/26

Mail with Boca: Sept/Oct 2026

NOVEMBER 2026
Editorial Feature:  

TRADITIONS
Special Ad Sections:  

Florida Style & Design:  
Furnishings/561 Faces/Cultural Corner

Space close: 9/15/26
Press-ready ads due: 9/25/26

On Sale: 11/3/26

DECEMBER 2026
Editorial Feature:  

SPECIAL HOLIDAY EDITION
Special Ad Sections:  

Florida Style & Design:  
Faces of Home & Design/

Furnishings/Cultural Corner
Space close: 10/15/26

Press-ready ads due: 10/27/26
On Sale: 12/1/26
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Profiles & Business Spotlights

Boca Raton magazine is the ONLY Boca Raton magazine to win the Florida Magazine Association (FMA) awards for its special profile sections.

Allow our team of professional writers and photographers to capture you in your best light, showcasing what it is 
 that makes you unique and outstanding in your area of expertise. Our design team will take care of the aesthetics,  

creating an eye-catching profile at no additional charge, and our digital reach will help you soar to new heights.

BUSINESS SPOTLIGHT
Only 1 per issue
Stand out and be noticed in your 
own custom-designed full-page 
write-up; only one per issue! Garner 
the attention you deserve when you 
share your side of the story with our 
eager readers.

BRANDED CONTENT

Elizabeth Bennett, MBA CFP™
Certified Financial Planner™ 

Intercoastal Wealth Planning
6751 North Federal Highway, Suite 400  
Boca Raton, FL 33487
561.210.7339 
intercoastalwealth.com

With the season of giving quickly approaching,  
Certified Financial Planner™ (CFP®),  Elizabeth 
Bennett has some important advice for those who 
are philanthropically inclined: “If you are of required 
minimum distribution age, (RMD), which is currently 
73-years old plus, you may want to have your RMD sent 
directly to the charity of your choice, so you do not have 
to recognize that distribution as taxable income.” 

When asked about the volatility in the market, Bennett 
offered these insights: It is important for you and 
your advisor to be looking at Tax Loss Harvesting 
as the second half of the year arrives. Given there is 
volatility in the market, Tax Loss Harvesting in years 
like this helps to offset years like we had in 2023 and 
2024.  Many people owed taxes this year. This was 
because many accounts were up 20% last year, which is 
the good news. The bad news is that if you’re making 
money, of course, you must pay taxes. So, in a year 
where there’s volatility, it could present an opportunity 
for Tax Loss Harvesting to help carry forward some 
losses into years when you have gains in your non-
retirement accounts.”

Bennett adds, “I can offer the most comprehensive 
advice when we address both your taxes and 
investments together. By looking at both areas 
simultaneously, we can create a strategy that aligns  
with your goals and maximizes your financial growth.”

Securities offered through J.W. Cole Financial (JWC) member FINRA/SIPC. 
Advisory Services offered through J.W. Cole Advisors, Inc. (JWCA). Financial 
planning, insurance, and tax services offered through Bay Financial Planning and 
Tax Services, LLC DBA Intercoastal Wealth Planning a Registered Investment 
Adviser, Bay Financial Planning and Tax Services, LLC and JWC/JWCA are 
unaffiliated entities.
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ASK THE EXPERTS
Published in February
Get the inside scoop you’ve often 
desired from those who have 
made a significant difference in 
their field.
FLORIDA MAGAZINE ASSOCIATION (FMA) 
AWARD-WINNING SECTION
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The Expert in  
Aesthetic and
Reconstructive  
Plastic Surgery 
Rafael Cabrera, MD, FACS, Founder
PLASTIC SURGERY SPECIALISTS  
OF BOCA RATON

For more than two decades, Rafael Cabrera, MD, FACS, a 
double board-certified plastic surgeon, has dedicated himself 
to the art and science of aesthetic and reconstructive surgery 
of the face, neck and eyes. Renowned for his artistry and 
compassion, Dr. Cabrera is a recognized expert in cosmetic 
elective procedures, as well as in melanoma and skin cancer 
reconstruction. He earned his medical degree and completed 
his surgical residency at New York University School of 
Medicine and has authored more than 20 textbook chapters 
and research articles.

Q   What defines a good facelift?

A A good facelift means you look beautifully natural 
without any evidence of cosmetic intervention. 

Strategic tightening of the muscle layer and ligaments is often 
necessary to get a more rejuvenated contour. Additionally, the 
augmentation of natural tissue, such as with one’s own fat and 
stem cells, will counteract facial deflation associated with aging.

Q   What procedures are popular for men?

A In an era when men now work longer, play harder, 
and maintain muscle mass, the synchronization of 

their appearance with physical vitality becomes paramount. 
Procedures like eye and neck lifts are popular choices to refresh 
and enhance their aging visage. Success, from Dr. Cabrera’s 
perspective, is when friends and family are unable to pinpoint 
why one looks so good!

561.393.6400
pssbocaraton.com

LEADERS IN BUSINESS
Published in May/June
From subtle to swagger, meet the 
men and women who’ve got the 
“It” Factor.
FLORIDA MAGAZINE ASSOCIATION (FMA) 
AWARD-WINNING SECTION

First Last Name, 
Position
Company

Ra explita spienia ssitatatis quos quo eosam, et re 
autet aut porporum Name re porum voluptatus es 
ducienis eume cum fuga. Orendigenis mollaturem 
dolupis cum accae. Aria volorep erferrum aruptatur 
alist, exces es quam, quos im rem. Od exernat accum 
ipsamusam ium sae exerchic tet dollibus.

Ossum simus maio quianis simoluptat dolupiendam 
assinumenem iunto dolupidem ipsam quidi ipsust 
mos consequam, sitis eatet, vero blaboribus idistrum 
et exerchil ma dem adit ex eos seque vellorectem 
estorehent, quam quid molupta tibearupta pelectotae 
sequi totasperia culla veniet quisciis a non reriti 
ommod quam, eate ium qui velitium alibusciis 
earum reic tem aut etum adis etur si coriae nimus, 
que reicius, untiati onsecatur? 

Quibus doluptatur? It omnihic totaspero ium 
latem doluptusdam volum cum fugit fuga. Ita 
nemporu mquodis atem voluptur? Pa cum alit quunt 
untisse aliquas volut quia descilic te nim nobis 
solor acipsum volo conest aut id ut quiam explict 
ectemperia volorum et re dolupit, suscil min eatur 
mint doluptios que accum enimpos et, sa quia pro 
es et ma sim quiate eiur magnam fugit, voluptatem 
venduntem hilibus, quis di quatibus ut facearciam 
voluptae doluptat.

Es volum que soluptatur, nonsequos ni alia volore, 
nat pelluptae eosti ipsandae ne od esecepudi in 
pratur, secus as maximod itatemp oratemporro 
expeditam, ut dolor arum fugiand animinctate 
nonsequ atquis aut hari berit quatur maiost as non 
nimillorunt esequid quidellabori acerem etur sa nam 
es modiam si dit volupicae veleceatem. Ita quatque 
volorem poraersperum sitibus adi re millam, 
aliqui coresci coreictotas ma aliquam quibus eum 
eatquodignam quae exceat.

Company name
address
address 2
phone number
email
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MEDICAL SPOTLIGHT
only 1 per issue
Highlight your special occupation 
with an exclusive spotlight 
describing your services, 
expertise and what makes you 
exceptional in your field.

BRANDED CONTENT

Medical
SPOTL  GHT

Prasanth Gogineni, MD, FACP
Internal Medicine

MDVIP
660 Glades Road, Ste. 140
Boca Raton, FL 33431
561.918.5607
MDVIP.com/PGogineni

Dr. Prasanth Gogineni discovered his passion for helping 
people as early as elementary school. With an innate ability 
to talk to his peers about their problems, he also searched  
for solutions. He volunteered in hospitals as early as the 
seventh grade. His calling was crystal clear even then, 
leading him to pursue his medical degree and begin practice 
as a Hospitalist, treating thousands of sick patients in his 
15-year role. Dr. Gogineni had the desire to build stronger, 
longer-term relationships with far fewer patients, enabling 
him to impact their lives much earlier in their healthcare 
journey. In 2023, he shifted his focus to a solo practice in 
Internal Medicine at MDVIP in Boca Raton, where patients 
benefit from his warm bedside manner and the practice’s 
membership model, which has a mission to “provide life-
changing, personalized, preventative care so members can 
lead healthier and more vibrant lives.” 

Patients interested in becoming a patient of Dr. Gogineni 
are invited to a Meet and Greet to discover the enormous 
benefits. “An established care visit follows, where I sit down 
with patients one-on-one for an hour, getting to know them 
intimately. Then, we hit the ground running,” Dr. Gogineni 
says with enthusiasm. 

“I delve into each patients’ medical history to discover 
their habits, family history, life stressors, medications, diet, 
exercise, ailments and mental health. All of these factors 
guide me in their wellness journey,” he explains.

Included in the annual membership is the MDVIP Wellness 
Program, a thorough evaluation designed to establish a 
baseline so that patients can spend as much time as needed, 
one-on-one with Dr. Gogineni, to focus on a healthy lifestyle 
to enjoy for a lifetime.
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BEST OF WOMEN  
IN BUSINESS 
Published in March
Learn about the women who 
shine brightly in careers and their 
community. 
FLORIDA MAGAZINE ASSOCIATION (FMA) 
AWARD-WINNING SECTION

THE BEST OF
WOMEN IN BUSINESS

Dr. Janet Allenby
PRESIDENT / OWNER

ALLENBY COSMETIC 
DERMATOLOGY

Renowned worldwide for her  
expertise in cosmetic dermatology, 
Dr. Janet Allenby takes a refreshingly 

honest approach to aging gracefully.

“It’s all about looking natural,” she shares.  
“I focus on simple, effective treatments using 
state-of-the-art injections and advanced 
devices to refine the aging process. People 
want to look healthy, vibrant, and refreshed—
without anyone knowing they’ve had work 
done. What many don’t realize is that those 
who look amazing often achieve it through 
these treatments.”

As a leading authority in aesthetic 
dermatology, Dr. Allenby is a trusted 
consultant for cutting-edge treatments and 
devices. “We’ve invested in multiple unique 
device technologies, each designed for 
specific results,” she explains. “Our expertise 
allows us to seamlessly combine them, 
delivering natural, customized outcomes  
for every patient.”

One groundbreaking treatment Dr. Allenby 
is particularly excited about is Ellacor, 
a minimally invasive skin rejuvenation 
procedure. She recently performed it on 
herself, achieving a remarkable reduction  
of 4 cm of facial tissue in just two  
treatments. Without surgery, Ellacor uses 
precise micro-punctures to gently remove 
tissue without scarring, leaving the skin  
lifted and rejuvenated.

“There are so many innovative ways to 
enhance your appearance,” she assures.  
“The key is trusting a skilled professional  
who prioritizes safety and uses the most 
effective techniques to achieve beautifully 
subtle, natural results.”

Dr. Allenby’s passion and expertise make her 
a trusted guide for anyone ready to look and 
feel their best, with confidence and grace.

561.499.0299
allenbydermatology.com
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FACES OF HOME & DESIGN
Published in December
Meet the masters who transform 
homes through their artistry, skill and 
resources.
FLORIDA MAGAZINE ASSOCIATION (FMA) 
AWARD-WINNING SECTION

The Face of 
MERGING MINIMALISM  
& MAXIMALISM  
DESIGN STYLES

Rita Christensen
Interior Designer
The Bô Casa

Working as a banker in Dubai,  
Rita Christensen was accustomed to 
dealing with high-net-worth individuals’ 

financial portfolios. One such client, a sheik, had recently 
purchased 48 homes in a GL community. When the designer 
hired to decorate the models failed to deliver, Christensen 
took on the project with her typical enthusiasm. 

Eight model homes and three months later, the project was 
completed with rave reviews, and Christensen was promoted 
at the bank. During a subsequent vacation to Florida, she 
met her future husband and decided to move to America, 
where she pursued a degree from New York School of Interior 
Design and launched a new career.

Since 2013, Christensen has been immersed in high-
end and modern interior design projects at her firm, The 
Bo Casa, where her ability to balance the simple to the 
elaborate has yielded stunning results and national acclaim. 
“While Dubai had a manufactured gold, extravagant look, my 
tastes are more natural and neutral, which I incorporate into 
my clients’ projects. I spend hours in the first complimentary 
consultation listening intently to uncover their goals. I then 
provide them with a manifesto of design elements to envision 
their masterpiece in the making,” she explains. 

Utilizing a blend of unique furnishings and finishes, 
lighting and accessories to create stunning, one-of-a-
kind residences, Christensen’s projects exude the perfect 
combination of balance and function. Each exquisite home 
reflects the finest European accents curated from her vendors 
in Italy and Portugal—chosen for their superior inventory 
and artistry, and the 30-40% savings which Christensen 
graciously passes on to her clients. 

310-773-8894
thebocasa.com
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DESIGNER SPOTLIGHT
only 1 per issue
Stand out with a stand-
alone feature that showcases 
talented professionals to 
capture the attention your 
business deserves.

For more than 10 years, Wayfair has been the 
dominant name in interior design for the home, 
through its pioneering ecommerce platform and, 

more recently, its growth as a brick-and-mortar retailer. 
One of its specialty brands, Birch Lane, opened its � rst 
retail location here in Mizner Park this past spring.

But the company also believes in enhancing the beauty 
and functionality of professional spaces, which is where 
Rebecca Breslin comes in. As Wayfair Professional’s senior 
design manager, Breslin leads its Business Design Team in 
providing interior design services to Wayfair Professional
customers—helping them bring their vision to life while 
maximizing budgets in sectors such as commercial o�  ce, 
property management and hospitality design.

“I’m inspired by how good interior design can impact a 
person’s well-being for the better,” says Breslin, who has 
nearly 12 years of experience 
at Wayfair. 

As a go-to for businesses large or small, Wayfair 
Professional’s emphasis is on creating memorable, 
sustainable and energizing spaces that cater to each client’s 
evolving needs. Wayfair Professional’s 2024 Design Trends, 
from Creative Play to Futuristic Forms, are a great way to 
engage with the company’s turnkey services, which include 
not just design but 360-degree support to help with project 
management, vendor communication, consolidated 
delivery, and more. Additionally, Professional customers 
earn an extra 10-percent o�  Wayfair’s specialty brands, 
including at Birch Lane here in Boca.

“We’re excited to put forth these unique and exciting 
curations to provide Pros with an incredible source of 
inspiration, and to 
highlight the breadth of selection we have to o� er,” 
Breslin says. 

Visit www.wayfairprofessional.com to enroll in its 
free trade program today.

BRANDED CONTENT

Kenneth DuPont, 
Senior Design Manager, 

Wayfair Professional

Birch Lane
309 Plaza Real, 
Boca Raton, FL

561.208.3099
birchlane.com

wayfairprofessional.com

Designer     
  Spotlight

TOP DOCTORS & TOP DENTISTS
Published in April
Leading medical professionals 
share their expertise and details 
about specialized care in their 
selected fields.
FLORIDA MAGAZINE ASSOCIATION (FMA)  
AWARD-WINNING SECTION

MOSCA PLASTIC SURGERY 
1010 South Federal Highway, Suite 101
Delray Beach, FL 33483 
561.213.9693 
IG: @drbocaraton.com

SPECIALTIES: Cosmetic Breast & Body Specialist:  
Complex breast revisions, abdominal contouring, 
the “Mommy Makeover”, Liposculpting, Brazilian 
butt lifts

UNDERGRADUATE EDUCATION: Bachelor of  
the Arts - Rutgers University Honors College &  
New Jersey Institute of Technology

MEDICAL TRAINING: Doctor of Osteopathic 
Medicine, Philadelphia College of Osteopathic 
Medicine 

RESIDENCY/FELLOWSHIP: Combined General 
Surgery & Plastic Surgery Fellowship; Chief Intern, 
Chief Fellow; One of the first DO students in the 
country to be accepted into a combined plastic 
surgery fellowship

Mosca Plastic Surgery has become a sought-after 
destination for cosmetic surgery in the Boca/
Delray area of South Florida. Board-certified plastic 
and reconstructive surgeon Dr. Kevin Mosca, 
internationally known as @DrBocaRaton on social 
media, attracts patients from around the world for 
his meticulous skill set in complex procedures in 
the cosmetic breast and body field of expertise.

Dr. Mosca’s results-driven approach allows him 
to see beyond what patients initially request. “I 
don’t view this as a sales opportunity,” he explains. 
“It’s an opportunity to help people achieve 
the best version of themselves by treating the 
whole patient—not just through surgery, but by 
motivating them with lifestyle modifications.”

Patients often describe their transformations as 
“life-changing,” a sentiment Dr. Mosca finds most 
rewarding. “The gratitude from truly happy patients 
makes it all worthwhile,” he says.

With the rise of social media and unrealistic beauty 
standards, Dr. Mosca emphasizes the importance of 
discussing realistic, achievable and safe outcomes. 
Over the years, his aesthetic philosophy has 
evolved to favor a more natural enhancement—
results so refined they “keep the public guessing,”  
a hallmark of exceptional plastic surgery. 

Kevin Mosca, D.O.

Plastic and Reconstructive Surgery 
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REAL ESTATE SPOTLIGHT
only 1 per issue
Stand out and be noticed in your own 
custom-designed full-page write-up. 
Garner the attention you deserve 
when you share your side of the story 
with our eager readers.

BRANDED CONTENT

The Giani G Group
at Douglas Elliman Real Estate
Luxury Real Estate. Elevated Service. United Purpose.

444 East Palmetto Park Road,  
Boca Raton, FL 33432
elliman.com/team/giani-g-group

Giani Gurecky 561.825.9071 | 786.326.9949
Giani.Gurecky@elliman.com

Brian Ward 561.703.1140
Brian.Ward@elliman.com

Leny Hill 561.997.4254 
Leny.Hill@elliman.com

Asher Weintraub 786.676.8146
Asher.Weintraub@elliman.com

At The Giani G Group, we are more than a team of real 
estate advisors — we are a dynamic blend of cultures, 
generations, and professional backgrounds, united by 
one mission: to deliver exceptional real estate service 
rooted in integrity, passion, and results.

Backed by the prestige of Douglas Elliman and fueled 
by an unwavering commitment to excellence, we guide 
our clients through South Florida’s luxury market with 
confidence, clarity, and care.

Led by Giani Gurecky, a top-producing agent and 
recipient of the Leading Edge Award, The Giani G Group 
brings together professionals with expertise in finance, 
hospitality, public safety, and digital marketing.

We combine innovative thinking with deep market 
insight to elevate every step of the real estate journey. 
Our strength lies in our differences, and together, we 
deliver seamless, high-touch experiences for buyers, 
sellers, and investors alike.

“Contact us for a private consultation, we’re  
here to serve you with integrity and results.”

“Proudly serving Boca Raton,  
Delray Beach, and the South Florida coast.”

Giani Gurecky

Brian Ward

Leny Hill

Asher Weintraub

561 FACESTM

Published in November
Familiar faces, interesting endeavors. 
Get to know who’s who and what 
they do so well. 
FLORIDA MAGAZINE ASSOCIATION (FMA) 
AWARD-WINNING SECTION

The 561 Face of  
a Highly 

Credentialed 
Litigator 

Zappitell Law Firm
David J. Zappitell, Esq.

Ever since David J. Zappitell was in the eighth grade, 
he knew he wanted to be an attorney. He was chosen 
by his teacher to defend a cheerleader who had 
committed a crime in a mock trial, and handily won 
the case. 

“I had my mind made up from that point on; I was 
a problem solver,” says David J. Zappitell, founding 
partner and Board-Certified Civil Trial specialist 
of Zappitell Law Firm in Delray Beach. “We had no 
lawyers in my family, and first me, then my sister, 
became attorneys.”

He prides himself on the personalized attention and 
care—and excellent results—that he and his team 
have brought to his clients since 1991. As a ‘boutique’ 
accident injury law firm, David is able to strategize to get 
maximum results quickly and treats his clients like family. 

“Most client referrals come from doctors, lawyers, and 
past clients, which is a credit to what I do,” he points out.

Areas of expertise that the law firm specializes in 
includes catastrophic accidents, personal injury, and 
wrongful death. He has represented professional 
athletes and celebrities.

Attorney Zappitell has been listed for 17 consecutive 
years as a “Super Lawyer” as chosen by his peers 
(Top 5% of attorneys in Florida), and is AV rated by 
Martindale-Hubbell for more than 20 years. He has 
also been chosen as one of the Top 100 Litigators in 
Florida by the National Trial Lawyers Association for 
10+ years. David is Board Certified.

Most importantly, his clients consider him ‘nice, 
strong, aggressive, and articulate.’ “People are always 
happy with the results,” David expresses.

ZAPPITELL LAW FIRM
561-330-6330
david@florida.law
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MEDICAL EXPERTS
Published in Sept/Oct
Renowned for their prestigious 
training and scope of services, learn 
about these respected authorities in 
the medical field.
FLORIDA MAGAZINE ASSOCIATION (FMA) 
AWARD-WINNING SECTION
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MEDICAL
EXPERTS

CHRISTOPHER RYAN SEPE, DDS
Sepe Dental

4800 Linton Blvd., Ste. D-504
Delray Beach

561-395-4116
sepedental.com

CHRISTOPHER RYAN SEPE, DDS
General and Cosmetic Dentistry

W ith a bachelor’s degree in biology and a minor in 
chemistry from FSU, Christopher Sepe went on to 
graduate from the prestigious New York University 

Dental School and completed a hospital-based residency 
program at Staten Island Hospital. After years of providing 
patients with comprehensive dental care in Delray Beach, his 
reputation for excellence earned him the respect, admiration and 
ultimate trust of Dr. Roy Stark, a renowned dental practitioner 
of 39 years who chose Sepe to take over his practice upon his 
recent retirement. 

“Dr. Sepe brings a compassionate concern for his patients. We are 
very confident that you will feel as comfortable with Dr. Sepe as 
you have been with us, and he will continue to merit your trust 
and referrals of family and friends at Sepe Dental,” said Dr. Stark. 

Q: What scope of services do you offer?

A. My specialized education includes endodontics, surgical 
extractions, implant placement and restoration. At Sepe Dental 
I provide all aspects of modern general dentistry, restorative 
procedures, veneers, and all-ceramic crowns, advanced cosmetic 
treatments, individualized Smile Design, teeth whitening and 
prosthetics. We also offer preventative hygiene care with our 
skilled hygienists. 

Q: What is your approach to patient care?

A. Just as each patient’s personality is different, so are their 
unique dental needs. I take the time to understand their 
goals, calm and address any fears, and make each person feel 
at ease throughout each and every procedure. I build lasting 
relationships with my patients.

Q: How has the transition been at the new practice?

A. I’ve been here for about eight months, and I’m starting to see 
repeat patients already. I am honored that Dr. Stark vouched for 
me with all of these people, because he was very well respected. 
His patients tell me, “He’s a very picky guy, so you must be a 
good dentist if he chose you!”
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TOP LAWYERS
Published in Sept/Oct
A guide to local attorneys 
showcasing their 
exceptional qualifications. 

Consistently ranked among the 
top attorneys in Florida, Fogg Law 
Group combines compassionate client 
service with aggressive litigation tactics, 
making it a trusted leader in the 
fi ght for accountability and patient 
rights. “At our fi rm, we stand for 
more than just justice—we stand 
for accountability,” says Ryan Fogg. 
“Every case we take is about giving a 
voice to those who’ve been wronged by 
the very professionals they trusted most. 

Founded on a commitment to justice and 
patient advocacy, Fogg Law Group and its 
attorneys have a national reputation as 
one of the most prestigious law fi rms spe-
cializing in medical malpractice litigation. 
With over four decades of experience, 
the fi rm has successfully represented 
victims of birth injuries, surgical errors, 
misdiagnoses, and hospital negligence, 
securing multimillion-dollar verdicts and 
settlements that have set legal precedents 
across the State of Florida.

Led by Ryan Fogg, Fogg Law Group is 
known not only for its deep legal exper-
tise but also for its background in med-
icine and trial advocacy, allowing the 
attorneys to navigate complex medical 
issues. The attorneys at Fogg Law Group 
have recovered numerous medical mal-
practice verdicts and settlements, many 
of which were in excess of $20 million.

4440 PGA BLVD.
SUITE 306
PALM BEACH GARDENS
561-616-3000
DAVID ZAPPITELL

David
Zappitell

TOP LAWYERS 
SPECIAL ADVERTISING SECTION

2026 Top Lawyers example full page.indd   12026 Top Lawyers example full page.indd   1 4/14/26   9:50 AM4/14/26   9:50 AM
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Bocamag.com and our social media platforms (Facebook, Twitter,  
Pinterest, Instagram) have been honored four times by the Florida  
Magazine Association in the category of “Best Overall Online Presence.”  
Follow the leader in digital content, from concert reviews and up-to-the- 
minute city news to the area’s most popular dining guide. Reach your  
desired clientele with a sponsored blog, native blog or vlog (video blog)  
provided by you or our talented editorial and creative teams.

Source: Google Analytics, 2026

Digital Reach

47.9% FEMALE

52.1% MALE

55-64
AVERAGE AGE

132.5K
AVERAGE PAGEVIEWS 

PER MONTH

WEBSITE ADS • THE SCOOP E-NEWSLETTER 
 CUSTOM E-BLAST • CUSTOM BLOGS  

FACEBOOK BOOST • FACEBOOK POST

MORE THAN

17K
FACEBOOK  

FOLLOWERS

MORE THAN

14K
TWITTER/X FOLLOWERS 

MORE THAN

12.7K
INSTAGRAM FOLLOWERS

MORE THAN

1K +
YOUTUBE  

SUBSCRIBERS

43.1K
VISITORS PER MONTH
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Testimonials
As a business owner you 
always have to make the 
wisest and most prudent 

decisions for your business. 
Marketing and advertising are 
some of the most challenging 
categories of them all, as it’s 
extremely hard to gauge the 
correct budget and your ROI. 
Rosenberg Diamonds & Co. 
is celebrating our 21st year 
in business. Over the past 
two decades I have invested 
millions of dollars out of pocket 
to promote our business. I’m 
happy to say that Boca Raton 
magazine is working for me! 
The ownership and the entire 
team is a true pleasure to work 
with. If you own a business in 
South Florida and are looking 
for ”The Real” Boca mag, Look 
no further!!! No gimmicks and 
no BS.”

DAVID ROSENBERG 
Rosenberg Diamonds & Co.

Boca magazine raises the 
bar with innovative special 
sections, historic content, 

and resources that matter in our 
daily lives. It’s not easy to remain 
at the top of your industry in a 
world that has seen magazines 
come and go. Here’s to your 
continued success and growth, 
with gratitude for all of your hard 
work throughout the years.

THE SCHMIDT BOCA RATON 
HISTORY MUSEUM

As a Realtor, you are approached by a 
constant barrage of companies in which 
to advertise. When I was new to the 

Boca Raton area, I tried all kinds of methods 
to get my name and qualifications in front 
of potential clients. I chose a number of 
outlets and tracked my ROI. Hands down 
the exposure I received through Boca 
magazine brands has been the best return 
on investment, and it keeps on giving. I have 
received multiple direct calls from buyers and 
sellers, as well as name and face recognition. 
They make everything from the photoshoot 
to the feature article easy. The online 
presence helps lend weight to my existing 
online branding, and the print magazines are 
picked up by potential clients all over town. 
My account executive is very knowledgeable, 
and keeps me informed about upcoming 
opportunities that suit my line of work. I 
highly recommend advertising through one 
of the Boca magazine brands (Boca Raton, 
Delray Beach, Worth Avenue, Boca Chamber 
Annual & 1926). 

SANDRA AMANI
Realtor®

Signature One Luxury Estates, LLC

Boca Raton Regional Hospital is proud to 
celebrate Boca magazine’s remarkable 
milestone of 45 years in publishing. Your 

dedication to providing insightful, quality 
editorial on lifestyle, culture, and community 
has made you an essential part of our lives. 
Here’s to many more years of keeping us in 
the know! 

BOCA RATON REGIONAL HOSPITAL
BAPTIST HEALTH SOUTH FLORIDA

As a valued partner for thirty years, the Boca Chamber 
thank you for consistently raising the bar, inspiring our 
local businesses, and keeping us connected. Here’s 

to many more years of succeed, impact, and community–
driven storytelling!

BOCA CHAMBER

Just as people can expect unsurpassed service and the 
highest quality products at our stores, Clive Daniel, so too 
can they expect the best results from Boca magazine. 

That is why, time and time again, I choose their prestigious 
lifestyle magazine as the one that best reflects the integrity 
of my business and delivers to the high-end audience who 
appreciates what Clive Daniel has to offer.

In the furniture and design industry, we know that customer 
service is paramount. That is why we choose Boca magazine, 
which is aligned with our mission to continually provide the 
best for their clients. I am so happy to be one of them and will 
enjoy a long-lasting relationship with Boca magazine and JES 
Media well into the future.”  

DANIEL LUBNER
President

Clive Daniel Home

Wish & Shoes has had an ongoing partnership with Boca 
magazine for several years. We run full-page ads in each 
issue.The service that the staff provides has been great. 

The rates are very reasonable, considering the magazine’s 
reach, and the results have been terrific. When customers 
walk into the store with the ad in hand, or we receive a phone 
call or an email inquiring about a particular item featured 
in the most recent issue, we know it’s working. These are 
advertising dollars well spent. We look forward to many more 
years’ advertising in Boca magazine.

PETER MASTRORIO
Owner

Wish & Shoes

Boca magazine has produced an award-winning publication that informs, 
entertains and spotlights all that matters in our community. Thank you for 
providing us with the highest caliber of a lifestyle magazine, year after year. 

GROSSMAN, ROTH, YAFFA COHEN

Lynn University’s students, faculty and staff extend our heartfelt appreciation 
to Boca magazine for connecting our community, highlighting local culture 
and showcasing the best of Boca Raton and beyond.

LYNN UNIVERSITY
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Magazine Specifications

Submit Your Ad to:
Production Manager  
production@bocamag.com

or using: 
WeTransfer.com
Hightail.com

or sharing the file
from your:
Dropbox
Google Drive

Design fees will be applied 
unless otherwise noted on 
the signed contract with 
a special addendum or 
notation; a charge equivalent 
to the size of the ad will be 
added to the advertising 
space cost on the invoice.

•	Design: full pg.= $225;  
2/3 pg.= $175; 1/2 pg.= 
$150; 1/3 pg.= $125; web 
banner= $125; animated 
web banner= $175

•	Revisions: minor changes  
(30 min. max) = $35; major 
changes (>30 min.)= $70

•	Photoshop/Retouching: 
$80/hour

•	Epson color proof:  
$35/proof

Important 
information

A $250 penalty for late 
materials will be charged 
if you haven’t received an 
extension beyond the press-
ready deadline authorized 
by the Production Manager.

•	Printing: web offset,  
4-color process (CMYK), 
perfect bound

Preferred Formats

•	PDF in high resolution  
with images at 300 dpi

•	Other formats accepted: 
JPEG, TIFF at 300 dpi 
CMYK

SPECIFICATIONS WIDTH HEIGHT
Two-page spread 18˝ (18.25˝ w/ bleed) 10.875˝  

(11.125˝ w/ bleed)
Full page 9˝ (9.25˝ w/ bleed) 10.875˝  

(11.125˝ w/ bleed)
2/3 Vertical 4.75˝ 9.75˝
1/2 Horizontal 7.75˝ 4.75˝
1/3 Square 4.75˝ 4.75˝
1/4 Vertical 3.75˝ 4.75˝

No live matter within 0.5˝ of trim edge. All proof marks  
and notations at least 0.125˝ away from trim edge.

7.75” x 4.75”

1/2
HORIZONTAL

4.75” x 9.75”

2/3
VERTICAL

9” x 10.875”

FULL PAGE

4.75” x 4.75”

1/3
SQ

3.75” x 4.75”

1/4
VERT
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Publishers of Boca Raton magazine, Delray magazine, 
Greater Boca Raton Chamber Annual, Worth Avenue, and 1926.

Director of Advertising & Marketing
Nicole G. Ruth 

nicole@bocamag.com 

For advertising information 
please email sales@bocamag.com

or call 561.997.8683, Ext. 2278

1000 Clint Moore Road #103
Boca Raton, FL 33487

561.997.8683

See more online at bocamag.com


